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WHO A leader in laser and sheet metal fabrication machines and systems K ORIMA -

WE ARE with manufacturing plants in 3 continents
| NORTH EU
22% A
=/ of revenues APAC
SEMEA__-_. 186 <D 4
AMERICAS 36% of revenues
- 26% of revenues
Ol reyenues
Dataasat 31/12/21

U Company structured on 4 Business units (of which the main BU is Prima Power and the other
BUs are Prima Electro Convergent and Prima Additive) S

U Listed on Borsa Itallana (Euronext) since 1999
U Focus on innovation (5%-+ yearly investment in R&D)

U Direct presence in30 countries

U Large installed base in 80countries and significant share (30%)of revenues from after -sale services
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U Commitmentto ESGvaluesKk  Op EEi HU €~ A@Ui E a U digetsilyQendar égitse Eusiﬁbes/etﬁiés]azt]




OUR
HISTORY

1977 - 1999
FROM FOUNDATION

1977

1978

1979

1983

1992

1995

1999

1999

TO IPO

INCORPORATION OF
PRIMAPROGETTI

INCORPORATION OF
PRIMAELECTRONICS

FIRST 3D LASER WW

ENGINEERING/
MECHATRONICS
ACTIVITY

PRIMA INDUSTRIE
START-UP

DIVERSIFIED
INDUSTRIAL
DEVELOPMENT

COOPERATIONVITH
AMADA

FOCUS ON LASER
BUSINESS

SALE OF NON CORE
ASSETS

ACQUISITIONOF
LASERWORK

RECAPITALIZATION

FIRST
INTERNATIONAL
EXPANSIONEU-
USA)

FIRST JV IN CHINA

IPO ITALIAN STOCK
MARKET

2000 - 2008
EXTERNAL GROWTH

2000

2001

2003

2005

2007

2008

COVERGENT ENERGY
INC. 1984, US )
ACQUISITIONSLASER
SOURCES

LASERDYNE
(INC. 1991, US) -
ACQUISITION
AEROSPACE MKT

SECOND JV IN CHINA
(SHANGHAI)

ACQUISITION OF
MATRA
GERMAN MARKET

ACQUISITION OF
OSAISITALY (CNC &
ELECTRONICS)

ACQUISITION OF FINN
POWER (INC. 1969)
SHEET METAL MARKET

2009 - 2021

GROUP INTERNATIONAL
CONSOLIDATION

2011

2015

2016

2018

2018

2019

2020

2021

2021

INDUSTRIAL &
COMMERCIAL
RATIONALIZATION

REBRANDING (PB PE)

INTERNATIONAL EXPANSION

(BRIC ETC.)

PRIMA POWER
SUZHOU
PLANT IN CHINA

NEW HQTC
TORINO

19% STAKE IN
LEAD LASER (CHINA)

19% STAKEIN 3D-NT &
PRIMA ADDITIVE BU
LAUNCHED

NEW PLANT FINNPOWER
SEINAJOKI (FINLAND)

NEW PLANT
LASERDYNE
MINNEAPOLIS

NEW GROUP
ORGANIZATION BY
BU & REGIONS

NEW PRIMA
INDUSTRIE PLANT IN
TORINO

~

PRIMA
INDUSTRIE



PRODUCT I INDUSTRIE
RANGE

LASER MACHINES

Prima
I\ Additive

ADDITIVE
~ MANUFACTURINC




PRODUCT I INDUSTRIE
RANGE

AUTOMATION AND STORAG-

~ ELECTRONICS LASER SOURCES SERVICES
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PRIMA
R

END High-standing customer base in a wide range of industrial sectors INDUSTRIE

MARKETS i 31/1212021

Steel Furniture P
& Panels|  ——

White Goods &
Commercial Equipments

/

./ Automotive Healthcare, © ..
Medical & Others = "¢




AUTOMOTIVE I INDUSTRIE
MARKET TREND GpER CpEI £a Ul eEQBUA®E lgHtweghing i
ORDER INTAKE TREND

1H172H21
3D LASER MACHINES FOR AUTOMOTIVE (units) A the rise of SUV and light truck sales growth,

A the quickening transition to electric vehicles .

even more important:

These shifts have made it even more important to use lightweight,

high-strength materials , for example in reducing fuel consumption.

A-pillar is fashioned from ultra-high-
strength aluminized boron steel and
delivers strength and rigidity

B-pillar is shaped for ultra-high strength

o

Electric vehicles batteries and battery enclosures add significant

'- N weight to vehicles, with manufacturers looking to materials to
o | nO0aEC Cola EEUO@CUR
;‘ ' ' ' ' . Automotive Manufacturing solutions 27/09/21

Hinge pillar is formed of very
high-strength, dual-phase
600-grade steel

Side roof arch
uses dual-phase £ 5 - R

1H17 2H17 1H18 2H18 1H19 2H19 1H20 2H20 1H21 2H21 =tecl, connecting W, o i 4 e
the A-pillar with g BTN e T | RS vaca

the B-pillar |\ (A 4’ s TR R,

.....

Rocke_r Ranelsare eratted fram Rocker baffles stabilize the rocker
very high-strength, dual-phase steels section and make the rocker panel

renowned for energy absorption and B-pillar act as a system 8




CIVIL AVIATION &SPACE
MARKET TREND

Aviation Week Network Forecast

Aircraft
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yocast Aviation Weoeek Notwrrek  nnanio!

A Regional commercial air -traffic
| IS Improving
ST e g A 75%of the aircraft are back in

R T ' service O most narrow body
regional planes

A Recovery to 2019 levels is
expected in late 2023

PRIMA
I\ INDUSTRIE

The Global Space Economy ($t)
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'. Consumer TV

@ Fixed Satellite Services

Ground Equipment
@ HNon Satellite Industry

g
O S

Consurmer Broadband
. Earth Observation Services
'. Satellite Launch

T

@ consumer Radio

@ Mobile Satellite Services
Satellite Manufacturing
Second Order Impacts

Source: Haver Analytics, Morgan Stanley Research forecasts

A Defense aerospace and space
economy instead appear to be
resilient to the crisis.

A Launching satellites  driven
by demand for data (by
autonomous cars, loT, A.l., VR,
video, ..)




Drivers PRIMA

COSTRUCTION AND BUILDING W INDUSTRIE
MARKET TREND - Environmental sustainability
- Population growth
Urbanization remains a major - People moving to cities

demographic trend across much of the - Customer demands
world. - Global warming
- Technology improvements

HVAC SYSTEM MARKET, BY REGION (USD BILLION)
276.8

202.1 . " — | I I

Building sub-segment impacted:

ELEVATORS
LIGHTING
STEEL DOO RS 2018 2019 2020-e 2021 2022 2023 2024 2025-p
PAN E LS ® NorthAmerica ® Europe ® APAC ®» RoW
HVAC 92019 Marketsandarkets Research Priv dle Lid, All rights reserv ed,

HEATING EQUIPMENT
VENTILATION EQUIPMEN
COOLING EQUIPMENT

Note: e = Estimated Year and p = Projected Year
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PRIMA
W\ INDUSTRIE

SELECTION OF
MAIN CUSTOMERS

AUTOMOTIVE AEROSPACE ENERGY CONSTRUCTION & BUILDING
sTELURNTIS y A OTIS
@) AIRBUS SIEMENS e | sty
AVIO Aeros» B&Kawasaki = @ XIOLIFT
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WHITE GOODS ELECTRONICS,
MECHANICS & MACHINERY & COMMERCIAL EQUIP. MEDICAL & OTHERS
+ g :
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MACHINE TOOL I INDUSTRIE
WORLD MARKET 1992 2001 2008 2018 2020

SUBPRIME

AUTOMOTIVE
FIRST GULF WAR SEPTEMBER 11 COVID 19

SECULAR GROWT
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Source: VDW and Oxford Economics 12



MARKET OUTLOOK

cecimo

World: MT Apparent consumption
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Source: Oxford Economics

Overview table
% chanpge

2020 2021 2022

2023 2024

Apparent consumption

Wiorld -14.3 16.3 11.1 2.4 3.4 2.4
Amerncas -18.1 238 16.0 6.2 2.2 1.3
Asia -11.8 16.3 7.4 2.4 4.8 3.8

Europe -210.2 10.8 15.3 6.5 3.1 2.3

\ \ ~ Source: Cecimo/Oxford Economics j October 2021

PRIMA
N

INDUSTRIE

o

UCIMU-SISTEMI PER PRODURRE

- e 115
' ¥ el . P
100 : 102 >
i 4 92
80 |
>
\ %
/
— \>

67,6 53,8 61,9 68,8 72,8 75,5 77,8
2019 2020 | 2021 2022 2023 2024 2025

Source: elaboration by UCIMU on data from Oxfordcconomics , ITC, Gardnernational associations
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f i GV! NI
MAIN ASSETS

(L
(2

Innovation leader with strong technological skils and knowhow
(mechatronics, opto-electronics, automation and software)

strong geographical distribution worldwide and high diversification
of iIndustries served, which are impacted by different cyclicality and
diversified macro trends

an important share of revenues coming from after sales activities
(approx. 30%), which represent a stable source of sales linked to
high number of machines installed

PRIMA
W\ INDUSTRIE

14



INNOVATION I INDUSTRIE
&DIGITALIZATION

V- Ui ZAZpUeEpa EQUAG ad pa Uiide CUAT ~ pl
that are always moreautomated, connected, efficient, and with a low impact on
the environment.

Our Group Is a leader imdustry 4.0 technologies with IoT and cloud solutions for
efficient management of systems and data, augmented reality and predictive
models for machine use maintenance, training, and remote assistance.

We are also investing in new technologies that wiihape the future of
manufacturing industry such as: artificial intelligence, machine learning, digital

twins, 5G. Itis our mission t@nhance our customer profitability through
advanced, reliable, and autonomous production systems.

In the meantime, we are also strongly working idigitalization of all business

processes, both internal and on those aimed at relations with customers and
other relevant stakeholders.
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CUSTOMER SERVICE PRIMA
AND REMOTE CARE R INDUSTRIE

Prima Power offers customers a leadingedge technology forkRemote
Care service. &

In case of unexpected alarms, thanks to Prima Power remote care, Primaz,/
. . - [0
alarms can bediagnosed and fixed remotely. Service

When customer’'s machine Is stopped, with remote monitoring tools It
0a 0RaaUA=E Ci aobEA c¢a CprcAaeGLSCAL

think global. serve local.

machine Is again up and running.

Augmented reality: innovative remote assistance
The customer's technicians, equipped with smartphones or tablets,
can communicate remotely and share video images in real time with

our experts.

Mixed reality assistance: virtual view

Technological glasses which allow physical reality to interact with
holograms. Thanks to proprietary applications loaded on these
glasses, Prima Power applies the enormous potential of mixed realit
to remote assisted training and maintenance activities.

16



NET PROMOTER & NEUsmee
SCORE

Net Promoter Score 2022 CUSTOMER SATISFACTION SURVEY

(carried out by an independent assessor)

Question:g} A¢ e/ GA¢é 0epAg aE "1 ACPEp fpuUe  f
bEARééeE]l £ COEé AH
The Net Promoter Score is an index ranging from -100 to 100 that
measures the willingness of customers to recommend a
company's products or services to others.
\ NPS above 70 is considered good irrespective of the industry.

Net Promoter Score for Prima Power in 2022 Is

NPS is a key driver for sustainability and excellent results.
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SUSTAINABILITY

PRIMA
W\ INDUSTRIE

99%
55%
90%
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